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S U P P O R T I N G  T H E  W E L L B E I N G  O F  P E O P L E  &  P L A N E T

B I O P H I L I C  D E S I G N
D I V E RS E  S PA C ES  F O R  D I V E RS E  N E E D S  



www.oliverheathdesign.com

RESEARCH ANALYSIS & 
DESIGN STRATEGY 

White papers

Design guides

Biophilic Design Strategy

SPATIAL DESIGN

Workplace 

Hospitality

Residential

Public realm

ADVOCACY

Hosting talks & events

TV & Media presentation

Seminars and Workshops

Social media communication

O L I V E R  H E AT H  D E S I G N



O U R  C L I E N T S

www.oliverheathdesign.com



www.oliverheathdesign.com

Demonstrating  benefits realised in:

• Overall perceived wellbeing

• Reduced absenteeism

• Reduced presenteeism

• Increased staff attraction

• Reduced staff turn over

R E G E N E R AT I V E  H U M A N  C E N T R E D  A P P R O A C H  



www.oliverheathdesign.com

S T R E S S :  

H S E  s t u d y  2 0 2 1 / 2 2  - s t r e s s  a c c o u n t s  f o r  5 1 %  o f  
w o r k  r e l a t e d  i l l  h e a l t h  

1 8 . 6  d a y s  o f  a b s e n t e e i s m  p e r  p e r s o n  d u e  t o

s t r e s s ,  d e p r e s s i o n   &  a n x i e t y

U R B A N I S A T I O N :  

6 6 %  o f  t h e  w o r l d  w i l l  b e  u r b a n i s e d  b y  2 0 5 0

w e  s p e n d  9 0 %  o f  o u r  t i m e  i n d o o r s

T E C H N O L O G Y :  

9 3 %  o f  U . K .  a d u l t s  h a v e  s m a r t  t e c h n o l o g y  

1 / 3  a d m i t  t o  c h e c k i n g  s m a r t  p h o n e s  i n  t h e  
m i d d l e  o f  t h e  n i g h t

I N T R O D U C T I O N  A N D  C O N C E P T S :  B I O P H I L I C  D E S I G N :  W H Y  N O W ?
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P H Y S I O L O G I C A L  E F F E C T  O F  B E I N G  I N  N A T U R E

• Pulse rates reduced by 15% 

• Stress hormones reduced by 6% 

• Blood pressure reduces (therefore risk of strokes) 

• Reduces irritability

• Increase concentration and focus

(Park, Bum Jin et al. 2010)

S A V A N A H  T H E O R Y  – A  P R E F E R E N C E  F O R  N AT U R E  
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T H E  I N N A T E  H U M A N  A T T R A C T I O N  T O  
N A T U R E  A N D  N A T U R A L  P R O C E S S E S

“Nature holds the key to our aesthetic, intellectual, 
cognitive and even spiritual satisfaction”

E.O. Wilson

B I O P H I L I A



www.oliverheathdesign.com

T H R E E  C O R E  P R I N C I P L E S  O F  B I O P H I L I C  D E S I G N

Direct connections

In-Direct Connections

Experience of space & place
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We receive 11 million pieces of sensory information every second, 

across our 7 senses:

1. Visual 

2. Auditory 

3. Tactile 

4. Olfactory 

5. Gustatory 

6. Vestibular 

7. Proprioception

O U R  S E N S E S
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W E  A R E  A  D I S T R A C T E D  G E N E R A T I O N

• 34% of employees are less satisfied working in a distracting environment

• 70% of workers say they feel distracted at work

• 50% of workers say their workplace doesn’t support them

• An unread email in your inbox can reduce IQ by 10 points

• It can take 23 minutes & 15 seconds to return to a task after being 
distracted 

W O R K P L A C E  D I S T R A C T I O N
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S E N S O R Y  D I V E R S I T Y  E X I S T S

15.5% of the UK population identify as being neuro diverse: 

i.e. autistic, Asperger’s, ADHD , dyslexia, dyspraxia, etc

However everybody exists on a spectrum of  being between 

Hyper-sensitive to Hypo sensitive, across the 7 senses

This varies depending on 

• Time of day

• Fatigue

• Stress

• Work type and workload

I N C L U S I V E  S PA C E S  S E N S O R Y  T H R E S H O L D S

Hyper sensitive

Need less sensory 
stimuli Are easily 

distracted , or 
overwhelmed 

Hypo sensitive

Craves sensory 
stimuli and is un-

motivated without 
busy environments
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Low threshold spaces  

furthest from walkways and 

entrances, exits and 

passing traffic

S PAT I A L  A P P ROAC H E S  I N  T H E  W O R K P L AC E :

Medium threshold spaces  

where all thresholds come 

together for collaborative 

work

High threshold spaces  

closest to the entrances 

and thoroughfares, 

offering a welcoming 

hubbub and lively social 

eating spaces.
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K E Y  B D  C O N C E P T S  

• Attention Restoration Theory

• Blue Space Theory

• Circadian Rhythms

• Non-Rhythmic Sensory Stimuli

• Prospect and Refuge

• Fractal Theory

• Ecological Valence Theory

B I O P H I L I C  D E S I G N  – A  U N I V E R S A L  E T H O S



www.oliverheathdesign.com

R U R A L  S O L U T I O N S  W O R K P L A C E  

0 0 C A S E  S T U D I E S

• Workplace refurbishment 

• Mix of creatives and specifiers 

• Lack of spatial zoning and separation

• Low post covid workplace occupation

• Distracting environments citied  



www.oliverheathdesign.com

R U R A L  S O L U T I O N S  W O R K P L A C E  

“The office refurb has been a huge success 
and has met our objective to encourage 
the team back into the office more 
regularly following the homeworking stint 
we had through covid. 

The office offers a dynamic and inspiring 
space with the zoned areas to encourage 
collaborative working. “

Chloe Elliot 

Operations manger, Rural Solutions 

0 5 C A S E  S T U D I E S
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B I O P H I L I C  D E S I G N  B R I N G S

• Benefits to creating healthy cities

• Cultural & ecological attachment to place

• Aesthetic expression of sustainable credentials

• Enhanced building outcomes

• Reduced negative costs 

• Gateway approach to valuing role of nature

W I D E R  B E N E F I T S  O F  N AT U R E  C O N N E C T I O N S



S U P P O R T I N G  T H E  W E L L B E I N G  O F  P E O P L E  &  P L A N E T

B I O P H I L I C  D E S I G N
D I V E RS E  S PA C ES  F O R  D I V E RS E  N E E D S  



Vidhi Sharma
Creative Director, 
Modus Workspace

Creating the modern office



Neurodiversity in Design



Space Plan & 
Zoning



• Prefer more sensory stimuli

• Layering of textures and planes

• Saturated, contrasting colours

• Plenty of visual interest

• Background chatter and/or music

• Space to move/fidget

• Prefer less sensory stimuli

• Organic, simple patterns

• Light, neutral colours

• Clean, orderly spaces

• Little to no background noise

• Personal space boundaries

Sensory Thresholds

NEUROTYPICAL

AuditoryVisual Tactile Olfactory & Gustation

(Smell & Taste)

Proprioceptive & Vestibular

(Body position & Balance)

HYPOSENSITIVEHYPERSENSITIVE



Zoning

Reception 

Tea point  

Breakout  

Town hall  

ACTIVITY ENERGY LEVEL ACOUSTICS LIGHTING

Quiet / 
Focus Space 

General 
workspace 

Formal 
collaboration 

Informal 
Collaboration

Arrival 
Social hub 

Group collaboration 

Variety of settings 

Project / teamwork 

Open / permeable 

Formal meeting rooms 

Informal meeting rooms  

Department/ team workspace 

Semi quiet workspace   

Individual space 

High concentration 

Focus work 

5
4

2

3

1



2000

Active 

Formal Collaborative 

Work 

Quiet Focus  

5

4

3

2

1

Circulation

Circulation

v

5 5 3 2

5

3

2

1

1



2010

Active 

Informal Collaborative 

Formal Collaborative 

Work 

Quiet Focus  

5

4

3

2

1

Circulation

Circulation

5 43 2 14 1



Circulation

Circulation

2020

Active 

Informal Collaborative 

Formal Collaborative 

Work 

Quiet Focus  

5

4

3

2

1

HYPERSENSITIVE

HYPOSENSITIVE

Congregate

Collaborate

Convivial / Social 

Contemplate

Create / Process

Concentrate

5 4

4 4 3

3

3

2

2

1

1

1

1



Put us in fresh water and we 

function just fine. 

Put us in salt water and we 

struggle to survive.”

“We are
freshwater fish in 

salt water. 



Wayfinding



Wayfinding

Wayfinding

• Plenty of visual interest

• Use of text and imagery

• Saturated colours

• High contrast



Wayfinding

• Use of architectural details 

• Strategic use of colour

• Clear lines of sight / 

viewpoints

• intuitive navigation



We are designing the 

experience.”

“We are no 

longer designing 

environments. 



Jamesina Sainsbury
Director of Consultancy, MCM

Inspiring spaces – how we 
interact with our environment



Creating
Human
Workspaces.



Jamesina Sainsbury.





Designing a 
future people 
love.



Love = Human



Being Human.







The world of work.





C
h

an
ge

Time

Technology 
changes at 

exponential rate

Organisations 
change at a 

logarithmic rate





OLD WORK 
= Structured, Repeatable, 

Predictable 
= Automated



NEW WORK 
= Design, Imagination, Inspiration, 
Creativity, Empathy, Collaboration, 

Social Intelligence



HUMAN WORK
= Design, Imagination, Inspiration, 
Creativity, Empathy, Collaboration, 

Social Intelligence



The success of an organisation 
depends on its ability to enable 

human flourishing.





Panel Debate



Client Guide to Fit Out



Client Guide to Fit Out



Client Guide to Fit Out



Your panel can be contacted at 

• studio@oliverheathdesign.com

• jamesina.sainsbury@mcm-uk.com



We’ll be right back
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